
Woodford Halse Village Signpost

Third Web Site Update

Introduction

The Woodford Halse Village Signpost web site has now been running for just over one year. This report 
updates the details from my report in December with information from January to June. Changes since the 
end of June are not reflected in this report.

Highlights:-

 Over 10,000 individual web site visits in the six months December to June 

 On average, each visitor looks at just over 2 and a half pages. Of the 10,000 visits around 6000 were
to look at one page (usually a specific news item); over 1200 were to look at 4 or more pages.

 The visits to our site are spilt evenly between new visitors (51%) and returning visitors (49%). 

 Page views now run at around 4200 per month up by 5% since my last report in December 2013.

 The Signpost web site is still ranked #2 (after our Wikipedia entry) on searches for "Woodford 
Halse" on Google.

 164 "Likes" on Facebook mean these people get all our updates on their Facebook feed.

 132 news posts have been put on the site (and also sent to our twitter account and Facebook page) 
between January and June

Some General Points

 The web site is read by a good number of people but it only reaches a proportion of the village. It 
needs to be seen as one (albeit an effective and quick to respond one) of a number of ways for the 
Parish Council to let the village know what is being done on its behalf and what services and 
resources are available. (Other ways include - the WOW, Noticeboards, local press, Facebook and 
other social media). 

 The level of interaction with readers, village organisations and businesses is very low. The web site 
editors receive very few emails from local organisations wishing to be featured. Postings on the web
site for local events depend primarily on the editor reacting to information from other public 
sources. This is not surprising given the nature of the village but more can and needs to be done to 
encourage all to submit material for the web site. 

 Monitoring of the village Facebook comunity page shows there is a need for up to date 
communication from Council of what it is doing and what it has acheived. The current method of 
only publishing minutes two months after the original meeting is not sufficiently quick and does not
really explain things in a way that those outaside council can engage in. 

Who Reads The Web Site

Data provided by Google's statistics gathering gives us a limited picture of who is reading our site. (More 
detail could be discovered with more effort to collect information) We know that 45% of readers are 
women and 55% are men. 60% are less than 35 years old while only 11% are over 55. Around 3400 of our 
visits (just over a third) were from people using a mobile device such as a mobile phone. (Our site is 
designed for screens with 800 x 600 pixels or more: this is around 44% of users.) 



According to Google over 5000 different visitors have accessed the site HOWEVER one person using two or 
three devices (perhaps a home PC and a mobile phone or a PC in the library for example) would count as 
three different visitors in this system. We do not have a way of knowing exactly how many different visitors 
we get.

Most Popular Pages

The web site has a number of permanent pieces of information (termed "Pages").

Over the life time of the site to date the most popular "Top 10" of these (apart from the home page) have 
been: 

Page Number of accesses

Village News 569

Local Events 371

WOW 368

Parish Council 341

Parish Council Minutes 322

Local Businesses 301

Memorial Hall 285

Dryden Hall 272

Parish Council Members 229

Organisations / Hobbies & Interests 221

Quick Contacts 213

Woodford Now & Then 209

We should pay particular attention to keeping these and related pages up to date and relevant.

Most Popular Posts

The web site features regular news items (termed "Posts").

Over the last 6 months the most popular "Top 10" of these have been: 

Posts (News Items) Number of accesses

Recent Burglary Fears 757



Phone Scam Alert 655

A361 Closure 450

A361 Crash - Appeal for Witnesses 379

Regatta 2014 207

Country Fair News 203

Planning - Slade Lays Farm 194

Mav's Fitness 190

Farndon Road Development Meeting 173

Broadband News 168

132 news items were published between January and June. Posts are typically read within a few days of 
publication but some continue to be accessed for a considerable time.

Overall Usage

The overall use of the site has continued to increase, although April was a quieter month. The number of 
visits is most affected by the frequency of news posts. As can be seen below most visitors come from 
Facebook where they see links posted manually to the Woodford Community Group or automatically when 
a news item is added to the web site.

Visits January to June Number Average Per Month Compared to Last 6
months

Number of visits 10042 1673 +71%

Individual Visitors 5436 906 +71%

Page Views 19530 2790 +51%

Pages viewed per visit 2.56 -11%

Average visit duration 1 min 53 secs -16%

Most views in any one day (February 
WOW + Burglary Warnings)

671 +32%



How Visitors Reach The Web Site

We record how people find the Village Signpost site. Facebook and Google are the main routes. The 
following data explains the way that people reached our site.

Source Number of visits (January
to July)

% of all visits

Facebook 3810 38%

Google Search 3963 39%

Other Searches (Bing, Yahoo, AOL) 382 4%

Direct (i.e. address keyed in to browser or using
a short cut on a PC etc.)

1418 14%

Google also records the search requests that people use on Google to reach our site. Checking these 
provides us with a way of knowing what people are looking for on the site and, as a result, which parts of 
the site we should make easy to reach or develop content for.

The top 50 search requests can be categorisesd as follows:-

 54% for the site itself ("woodford halse", "woodford halse village signpost", 
"www.woodfordhalse.co.uk" and similar.)

 18% for events ("woodford halse regatta", "whats on in woodford halse", "woodford halse country 
fair", "woodford halse village fete", "woodford halse fireworks")

 11% for things to do with the parish council ("woodford halse parish council", "woodford halse 
council meeting", "woodford halse planning application") 

 4%  village venues ("dryden hall", etc...),

 4% village resources ("fitness classes", "youth club", "library") 

 3% local history

 6% other 

Most Popular Outbound Links

One of the purposes of the site is to be a "signpost to other important information. The "top 10" links 
people have followed from our site (except Facebook) clicked in the lifetime of the site to date are:

Link To Times Accessed

Northants CC  Web Site (various pages) 228

Daventry DC Planning Applications 164

Northants Police Web Site (various pages) 84



Daventry DC (various pages) 73

Byfield Medical Centre 72

Superfast Northamptonshire 68

Neighborhood Watch : Local Crime 66

Roadworks.org 58

BBC.co.uk 47

However the extent to which external links are followed is rather low.  Only around 6% of pages viewed 
result in a link being clicked.

The Web Site & "Social Media"

We took a conscious decision not to try to recreate the on the web site the community engagement found 
on the Woodford Community Facebook page. The Facebook page continues as a separate, independent, 
active and busy on-line resource for Woodford with 859 members (up from 575 in December) and many 
posts each day.

Although some Councillors may feel that it is excessively prone to gossip and there have been flare ups on 
various topics, these problems tend to die down quickly and, in the main, the common sense of the many 
tends to defeat the irritability of the few.

To deal with these sort of issues, experience of Internet groups and audiences generally suggests that a 
policy of rapid, factual, non-judgmental responses is the most successful.

There is also an "Old Pictures of Woodford Halse" page (958 members) and an FSA page (241 members). 
There are almost certainly others.

I cannot emphasise enough that Facebook users represent a distinct part of the village and deserve to be 
listened to and responded to, especially if mistaken perceptions or inaccurate facts are not to gain 
credence. These groups and the web site together represent an important way for Council to get its 
messages out to the community.    

Currently posts on the web site are all automatically shared on a "Signpost" Facebook page (164 followers) 
and the Woodford Halse Twitter feed. Selected posts are re-posted on the "Woodford Halse Community" 
Facebook page. 

It remains the view of the Web Site Editor, that the Facebook pages should be monitored by members of 
Parish Council (and the District & County Council) in order to keep in touch with current issues for at least 
one part of the community.  The Facebook Community page is also an excellent way for councillors to keep 
in touch with the perception of local services - even if they don't wish to participate and even if these 
perceptions may be incorrect.

John WilliamsJuly  2nd 2014
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